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ABSTRACT 

This study examined factors that serve as the influential factors towards international student‟s decision in 

choosing Malaysia as the destination for tertiary hospitality and tourism education. This study highlighted 

the importance of knowledge and awareness of the students perceived towards the host country, as well as 

the student‟s personal interest to explore on other nation‟s cultural settings. The findings had also suggested 

that the desire to obtain more experience could be another factor that influenced the decision-making. From 

the personal experience to the external opportunity offered by the host country, the cost of education, 

accessibility and employment prospect were the additional advantages that the host country and education 

institutions offered to attract international students. It is recommended that stakeholders to collaborate and 

develop quality education that are industry orientated and widely accepted in the global marketplace. 
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1. INTRODUCTION 

There are more than 255 million hospitality and tourism jobs created worldwide in 2011 (WTTC, 2012). In 

2012, the growth for hospitality and tourism has risen by 2.8%. The importance of hospitality and tourism 

industry is considered as one of the most proliferate industries around the globe. When the demand for 

employment in hospitality and tourism increases rapidly, the numbers of hospitality and tourism education 

program have also been growing as well (Mohd Fadil, 2010) as to meets the demand.  

 

Generally, education has becoming a fundamental process that had been revolutionized by globalization 

needs (Iqbal and Arif, 2011). In fact, based on recent published report by OECD (Organization for 

Economic Co-operation and Development) and UNESCO (United Nations Educational, Scientific and 

Cultural Organization) institute for statistics (2011), the figure of tertiary students choose to pursue their 

higher education aboard has been increased by 77% from 2.1 million in 2000 to 3.7 million in 2009.The 

study on education sector especially hospitality and tourism program has often being overlooked and had not 

been comprehensively explored by marketer or tourism professional (Ritchie, 2003). Thus, the aim of this 

research is to obtain an insight view of international students when selecting their choice of tertiary 

destination in hospitality and tourism study. Malaysia was ranked as 11th world‟s most desire international 

study destination, contributed 2 percent global market share of international student in this rapid growth 

education sector (Ministry of Higher Education, 2012). As part of national development plan, Malaysia had 
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established National Higher Education Strategic Plan (NHESP) to provide more accessibility tertiary 

education to all students with the encouragement of lifelong learning  (Mok, 2011). This is a good 

opportunity for Malaysia to accelerate its income level by building a knowledge-based economy (K-

economy) and achieves global competitiveness in tourism industry (Morshidi, Tan and Subramaniam, 2010).   

 

In the process of building knowledge-based economy and skilled workforce, it has becoming clearer that 

hospitality and tourism education has played a prominent role in shaping the future of Malaysia tourism 

industry. By identifying the current issues and concerns pertaining hospitality and tourism education in 

Malaysia, this study provides informative insight for educators and relevant practitioners in fostering the 

future of Malaysia‟s hospitality and tourism education to the next level.  

 

2. LITERATURE REVIEW 

A student‟s motivation to pursue hospitality and tourism education in Malaysia is very much motivated by 

personal attitude and desire to put necessary effort in realizing individual goal. The motivation, however, is 

subject to each individual as some people were convinced that higher education is important for their future. 

Therefore, it is vital to investigate the importance of factors that motivates international students to seek 

hospitality and tourism education in Malaysia.  The Fishbein Multi-Attribute model (Figure 1) (Fishbein, 

1979) consists of four distinctive motivation factors - value, interest, experience as well as knowledge and 

awareness that are commonly used as the factors for individual to make decision. According to Solomon 

(2002), consumer‟s decision before purchase a product or service can be identified through a set of 

motivation factors from consumer‟s personal belief to weighing the importance of each factor. There are 

many attributes that influence the motivation of seeking international education. 

 

2.1 International Student’s Mobility  

Shaw and Williams (2004) highlighted that globalization is part of the process that tighten the relationship 

between nation and people across worldwide. Therefore, the mobility of students pursuing education abroad 

is considered as part of globalization. The recognition in teaching and education industry is to foster global 

technical competency outside of classroom environment. International Practical Training Program and 

Student Exchange Program are one of international academic mobility programs that have been established 

to provide travel opportunity and cultural exchange experience for foreign students to learn outside of their 

environment. Based on annual empirical report of „Education at a Glance‟, OECD (2011) with the 

cooperation from UNESCO Institute for Statistic, indicates the choice of destination foreign students would 

prefer when enroll in tertiary education. United States has enrolled 18% of global market share of 

international students, in other words, appointed as the most ideal choice of destination for foreign students 

to enter for tertiary education in 2009. 

 

Ever since the movement of international student pursuing higher education has been visibly growing, 

education institutions begin to have awareness of cultural, financial and academic as the advantages that 

foreign students could bring to the host country (Verbik and Lasanowski, 2007).  
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2.2 Tourism Education in Malaysia 

Higher education in Malaysia has shown dramatic increased for the past two decades. Malaysia is ranked as 

11
th

 in the world‟s most desire international study destination by UNESCO, Malaysia managed to seize 

nearly 2% of global share in tertiary market (Ministry of Higher Education, 2012). Malaysia has 

accommodated almost 87,000 international students in 2010, double the rate of foreign students in 2005 

(Ministry of Higher Education Malaysia, 2011). Formally, majority source of international students 

originated from countries such as Thailand, Indonesia, Singapore, Korea and China. Morshidi (2008) 

identified that ever since the event of 9/11 incident, Malaysian higher education institutions have 

experienced noticeable increment from Middle East market. Compared with other academic programs, 

hospitality and tourism education required both academic and vocational curriculum contents to act as 

coordination that bridge the educational setting to the actual experience in the industry. The recognition of 

accreditation provides student a better opportunity and advancement in the field of hospitality and tourism 

(Muhammad Rudy, 2009). 

 

Muhammad Rudy (2009) addressed that while the students are the direct contacts to the hospitality and 

tourism education, it is surprised to find insufficient research was given to the student‟s perception towards 

their future career, when the students are actually the future of tourism industry labor. Similarly, the growth 

of hospitality and tourism education remains perceived as vague where the career paths are not clearly 

defined and stakeholders found that the curriculum itself was inadequate to correspond with the industry 

needs (Ibrahim, 2007). Hence, based on the reviews of the current research, there are certainly various 

aspects of hospitality and tourism education has been highlighted and required further enhancement and 

research. Therefore, this study is determined to understand international student‟s perception towards the 

hospitality and tourism education in Malaysia. It identified the competitive advantage that Malaysia has in 

order to compete with other education hubs that offers hospitality and tourism education. Nevertheless, the 

motivation factors that influence international student decision to select Malaysia as the destination for 

hospitality and tourism education have also create a better understanding of current curriculum from 

international perspective. 

 

2.3 Factors That Motivate International Student’s Decision Making 

As adapted from Fishbein multi attributes model. The primary factors that motivate international student‟s 

decision to select Malaysia‟s hospitality and tourism education are the value, interest, experience, 

knowledge and awareness of the host country education.  

2.3.1 Value 

2.3.1.1 Cost  

Education cost has been viewed as one of the attributes in value. The cost of higher education has been 

moderately increasing over the years; hence tuition fees and expenditure have always been primary concern 

for most students. Although tertiary education is an investment for the lifetime, but financing higher 

education does not come cheap. Pressman and Scott III (2010) stated in „Consumer Debt and Poverty 

Measurement‟ that the rise of tuition cost and interest rate in student loan can lead to huge education debt for 

young adults, if no proper planning is been done. Therefore, government, foundation and private institution 
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in Malaysia have established financial assistance through study loan and scholarship funding for local and 

international students. Some private institutes and universities provide interest-free loan to further assist 

students that are not eligible in scholarship award. Financial aid and support from institution and 

government have certainly played a prominent role of easing international student‟s financial doubt of 

enrolling into Malaysia tertiary institution. Hence, the cost of education is one of the major factors that 

influence international student to seek tertiary education for hospitality and tourism in Malaysia.   

 

2.3.1.2 Employment Prospects and Accessibility 

In Malaysia, international student visa application and regulation were considered straightforward, simple 

and easy process. With proper documents support, an international student may obtain his or her student‟s 

visa within three to five weeks. Choudaha (2011) pointed out on the publication in University World News 

that barrier to enter will only make the destination to be less attractive for students as they perceive the 

likelihood for future prospect of retaining and apply for job application will only seems to be lower. 

Therefore, Malaysia government attempts to ease international student‟s difficulty to access by initiate the 

administrative accessibility procedure as hassle free as possible. 

 

Besides accessibility to the country, the local transportation system, such as public transport and air travel 

could be the influential factor in student decision to have more affordable and easy access transportation 

around the cities and back to home country. Hence, the efficiency of transportation system could be factor 

that influences the decision-making when the geographical proximity was no longer set as boundaries. 

Similarly, the ability to acquire information regard Malaysia education could consider as part of motivation 

factors for students from overseas to select Malaysia education. Information center and agents have been 

established in countries around the world allow students to enquire information whenever needed.  

 

International student could build their international contact and search for job opportunity before graduated 

from their institution in Malaysia. According to Malaysia Ministry of Education guidelines, foreign students 

were allowed to work part-time as another source of income. Many universities and colleges have also 

offered part-time position such as lab assistant or campus tour guide, for students to work after study hours. 

By regulate the barrier to entry, UNESCO noted that host country could draw in and retain international 

students as future highly skilled immigrants. Also, host institution can contribute more income into the 

nation‟s economic when they actively recruit foreign students.  

 

2.3.2 Interest 

2.3.2.1 Culture Aspiration 

By having students from different background within the class, Lee (2010) noted that students could broaden 

their understanding of cultural awareness through heterogeneous ideas and perspectives. Based on a research 

compiled by Yeoman (2010) about tourist‟s motives to travel is „about collecting countries, trying new 

things and the desire for constant change‟. The desire to explore new culture, obtain new knowledge and 

meeting new people can be an exciting experience for student who has the opportunity to study overseas. 

When the economy of nations prospers with the level of education attainment, culture becomes a distinctive 
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element that represents the people and community as a whole. Yeoman (2010) stressed that today‟s 

consumer prefers to be characterize based on their accomplishment or places they had visited before, rather 

than material wealth. Furthermore, Bamford (2008) stated that: 

 

“Tertiary institutions have a social responsibility to design learning environments, which foster student‟s 

developments on intercultural adaptability.” 

 

Embrace with East Asia practice, Malaysia is a great example of multiracial communities that share 

diversity of culture, tradition, etiquette and religion. Malaysia‟s states such as Penang Island‟s capital 

Georgetown is populated with well-preserved British colonial heritage building and infinite local gourmet 

cuisines that satisfy every tourist taste bud. In contrast, Malaysian hospitality is long regarded as warm and 

friendly people. Populated with over 700,000, Penang Island is a good example of multi cultural living, 

which comprise of Chinese, Malay, Indian, Baba-Nyonya, Eurasian and other ethnic groups of European, 

Japanese, Burmese, Siamese, Filipino, Arabian, Sikhs, Indonesian and Ceylonese (Khoo, 2007). With the 

community that has so much mixture of race and religion; racial discrimination would be lower than other 

countries. International students could find culture resemblance with other international and local students. 

Socio-cultural resemblance and religious acceptance within the region allows Malaysia to have more 

advantages in international education industry. Surprisingly, under JW Education (2008) analysis on factors 

that contributing to international students‟ decision-making, regardless there are more reputable and 

established English speaking countries in the world, students still prefer East Asian countries (i.e. Malaysia) 

that have the combination of Asia or Muslim culture and heritage. When the country of origin and targeted 

countries have common practices, foreign student often find comfort in the similarity and perceived 

Malaysia to be more cultural tolerance compared with other destination, which in return, could allows 

foreign students to feel safe and settle in more comfortably.  

 

2.3.3 Experience 

2.3.3.1 Political Stability 

Morshidi (2008) emphasized that the well-being and safety of foreign students at the host nation has been 

recently factored as part of the decision-making process. The rising tension between the United States and 

Middle East have forced the students from the region to seek academic destination that are more cost saving, 

safer and closer to homeland (Wan, Kaur and Jantan, 2008). When United State has tightened the visa 

regulation after 9/11, other education players have snatched the opportunity to capture huge proportion of 

international students from the education leader. Choudaha (2011) revealed that between 2002 and 2009, 

United States only manage to seize 18% growth, but Australia and United Kingdom enrollment rate 

accelerate by 81% and 47% respectively. 

 

Ever since Malaysia declared its independency as democracy country in 1957, the country has been 

politically stable for quite a period of time. For the fear of violent and society discrimination, international 

students would favor destination that maintain amicable relationship with their home country. Foreign affair 

between Malaysia and Middle East, for example, have been enhance through political, economic and 
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cultural contact. In the view of mobility, a remarkable level of students from Middle East has cross-country 

in pursue of Malaysia higher education. Subsequently, with adequate security and well-developed 

infrastructure, Malaysia is a dynamic driven country that encourages foreign investors and international 

tourist from all around the globe to visit and deploy their business investment. Therefore, political stability is 

vital in creating good study surrounding for international student to experience overseas education. 

  

2.3.4  Environment  

When tertiary education is increasingly internationalized and commercialized, the mobility of students 

pursuing higher education aboard has substantially become a vital sub-sector in tourism industry. The 

number of sales and number of students rise within higher education institution in Malaysia, retails and 

tourism attraction site like the local entertainment and food industries could have their share of income from 

foreign student‟s daily basic expenses and leisure expenditure. According to Williams (2010), students are 

more likely to socialize when they are off campus; similarly, young students tend to have more desire 

towards country that is well developed and eventful. Ultimately, an international tourist with positive 

tourism experience will most likely to become an ambassador and a tourist that promotes their institution 

and destination to the family, friends and other tourists as well. When choosing for foreign education, young 

adults are more likely to favor for destination that is surrounded by art, museum, sport, concert, shopping, 

nightlife and other social activities (Williams, 2010). New social environment can be an exciting and 

adventurous experience for foreign students.  

 

Apart from outdoor social activities, the facilities in the institution could gain the reputation of good learning 

atmosphere and new experience for international students. Facilities that provided to student such as mock 

up restaurants, reservation system, accommodation, library, gymnasium and multimedia lab facilities could 

provide an actual hands-on experience for students to prepare themselves for the industry working 

experience. As such, the Higher Education Minister commented that Malaysia has so much to give with „its 

strategic location, infrastructure, and large land deposit for development, lower operational cost and with 

English spoken widely as the second language. With the lifestyle and welcome settings, Malaysia is 

geographically located at Southeast Asia with warm humid climate throughout the year. Foreign students 

find geographic proximity allows their family and friends to come for visit as well as their easy access back 

to home country whenever they want.  

 

2.3.5 Knowledge and Awareness 

2.3.5.1 Quality and Reputation of Education 

Compared with other attributes that influence the decision making process, students‟ selection of a specific 

host country appears to be the credit or honorable profile that the country or institution build as the academic 

destination in international arena. Based on Verbik and Lasanowski (2007) corresponded on „International 

Student Mobility: Patterns and Trends‟ that besides earning the yearly record of highest number of overseas 

students in the country, major education player like United States, United Kingdom are recognizing the 

potential and importance of education as an international export service. By targeting students in high-yield 

nations such as Malaysia, foreign host can internationalize their education system and initiate their teaching 
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facilities at different foreign country. There are abundant options that are available for international students 

to select. Reputable qualification from United Kingdom, United States and Australia are part of transnational 

programs that allow Malaysia private institutions to collaborate with international recognize universities. As 

such, foreign students had the selection of obtaining foreign qualification at Malaysia settings. 

 

Customized foreign bachelor degree programs, for instance, „3+0‟ degrees and „2+1‟ twinning degrees 

courses are programs that allow international students to choose whether to complete full modules in 

Malaysia or complete partly in Malaysia and fulfill the remaining subjects at twinning partner overseas‟ 

campus. For instance, the students from KDU College could choose to study 2 years at Malaysia campus 

then continue their following year at their foreign partner institution – International Hotel Management 

Institution at Switzerland. It is an opportunity for international students to experience dual learning 

environment and cultural setting at affordable price. Furthermore, the acceptance level of student‟s current 

qualification could also allow international student to pursue their higher education in Malaysia. Malaysia 

undergraduate program such as twinning program is set as a foundation for international students to further 

postgraduate education in other university.  

 

Besides foreign degree at private institution, there are also reputation universities franchising their branch 

campuses in Malaysia. Among the universities that involves include Monash University, University of 

Nottingham, Newcastle University Medicine, and Swinburne University of Technology, Netherlands 

Maritime Institute of Technology, Manipal International University and Curtin University. International 

students are paying lower tuition cost with the benefits of study one or more semester at parent campus and 

acquire prestigious university qualification upon completion.  

Today, more and more employers find that students with international qualification seem more appealing 

compared with local qualification. Lei and Chuang (2010) argued that institute that offers the opportunity to 

pursue student‟s interest field of study could boost their knowledge and skills for future career. In Malaysia, 

private colleges and universities, such as Taylor‟s University, Inti International College, KDU College, 

University of Science Malaysia and SEGi University are available to offers undergraduates and post-

graduates studies such as diplomas, bachelor degrees, master‟s degrees and other professional courses. From 

academic program to vocational practice and training at international chain hotels, international students 

could achieve qualification recognition and the experience of the industry. The diversification of Malaysian 

tertiary academic programs and curriculum continuously aligned with current market trend.  

 

2.3.5.2  Language of Instruction 

Language that instructed and spoken in the country could be one of the intervening factors that influence 

student‟s choice of destination when pursue their higher learning. English is considered as global language 

that are widely spoken and read. Although Bahasa Melayu or Malay language is considered as an official 

language in Malaysia, but English has been commonly used and spoken, so much so that it became second 

language to most Malaysian. Interestingly, English Proficiency Index (EPI) 2011 report showed that 

Malaysian English was ranked 9
th

 in the globe, overtaking many European countries like Switzerland, Italy 
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and Poland. Among Asian countries, Malaysia was class as highest, compared with other developed and 

developing countries such as Hong Kong (12
th

), South Korea (13
th

) and Japan (14
th

) (http://www.ef.com/). 

 

International trading, foreign business communication, book publication and Internet are all part of the 

elements that demonstrate the importance of English as the lingua franca that connect individual to the 

world. Higher educational institution and private English language centers such as Taylor‟s Language 

Centers, ELS Language Centers and British Council have qualified faculty members to provide the 

opportunity that enables foreign students to learn, speak and read in English. Moreover, well-recognized 

standard examination paper, TOEFL (Test of English as a Foreign Language) and IELTS (International 

English Language Testing System) are also available for foreign students that prepare for their higher 

education in Canada, Australia, British and United States universities. Whether it is academic excel or social 

enrichment, Malaysia serves as a platform for international students that have less or not access to English 

language education in their homeland.  

 

In summary, though Malaysia is still in the growth of becoming educational hub in Southeast Asia, Malaysia 

has the potential of providing an equal opportunity for foreign students to adopt international contacts and 

cross-culture exposure. From leisure to industrial career opportunity, the cosmopolitan learning experience 

is endless for international students. These top five motivation primary factors are important aspects of the 

framework to measure the intensity and priority of the student‟s decision on pursuing hospitality and tourism 

education in Malaysia. 

 

3. METHODOLOGY 

Through the empirical study of survey and statistical result, this section emphasized on the technique, 

strategies and components that aid to determine the extent of importance of all determined motivational 

factors that encourage Malaysia as international student‟s choice of education for hospitality and tourism.  

 

3.1 Determination of Sample Size 

International student from hospitality and tourism institution in Penang was utilized to represent the 

population of international student that pursuing hospitality and tourism program in Malaysia. Based on the 

statistical data from Ministry of Higher Education Malaysia (2011), “Malaysia comprised of total 1,028,183 

students (both local and international) from private and public higher institutions in 2010.” The total 

students in private and public higher institutions, 86,923 students from almost 170 countries were 

international student. Hence, the following formula has been used to calculate the percentage of international 

student in Malaysia, 
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The total enrolment rate of hospitality and tourism education in Malaysia was 27,990 students, inclusive of 

local and international. However, the number of international student who enrolled in hospitality and 

tourism program in Malaysia was not indicated in any research. Hence, assuming that the proportion of 

international students from the population of students is the same as international student who enrolled in 

hospitality and tourism program. By substituting the total percentage of international student in Malaysia 

(8.45 percent) and multiply the total enrolment rate of hospitality and tourism students in Malaysia‟s private 

and public higher institutions (27,990), the total population of international student in hospitality and 

tourism program in Malaysia can be determined. Formula as follow established the population size of 

foreign students in hospitality and tourism education. 

 

             

 

 

 

Krejcie and Morgan (1970) have illustrated simple sample size table that assist researchers in determine the 

accurate sample size. According to Krejcie and Morgan (1970) is applicable for any defined population as 

the table provides generalized scientific guideline for sample size reference. Given the sum of international 

students in hospitality and tourism program (N) is 2,365, The closest population for this research is 2,400. 

Although the sample size for this research is 331, which would not be precisely accurate, but the sample size 

is more than it actually would be. Hence, it provides additional headcount to the respondent. In other words, 

out of 2,365 of total population, 331 respondents took part in the questionnaire process in represent the 

entire population of international student who is pursuing hospitality and tourism in Malaysia. 95% of 

confidence interval has been constructed, leaving 5% (0.05) margin of error during sampling process. 

 

According to (Zikmund, 2003), the process of selecting sample, which involve with two or more stages is 

called multistage cluster sampling. The first stage is to select the clusters by territory level while the second 

stage is to sample different respondent from each cluster. There are many institutions offering hospitality 

and tourism programs scattered around different regions of Malaysia therefore geographical cluster sampling 

was employed to divide the population cities. Under geographical cluster, judgmental sampling method has 

been applied when selecting Penang as the best location to achieve the objective of this study. Penang is 

selected as one of the educational destination, with the demographic profiles that closely match to other 

international students in Malaysia. From the primary clusters, researcher only selected institutions that offers 

hospitality and tourism studies. Using convenience sampling, international students from hospitality and 

tourism program were randomly selected.  

 

3.2 The Subjects 

The subject of this research is focusing on international students who travel across the country in pursuing of 

their hospitality and tourism education in college or university institution in Malaysia.  
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Data collected was collected from  respondent who fulfilled the established criteria, and must share the same 

characteristics, regardless of geographical factor and proximity. As such, the respondent of this survey has to 

be non-Malaysian citizen who is currently studying in Malaysia‟s higher education institution in the field of 

hospitality and tourism. Questionnaires were distributed to the subject in order to have personal contact and 

obtain a better insight of international student‟s perception.  

 

3.3 Research Instruments 

Given the above the sample size and targeted subjects, survey research could provide valuable quantitative 

data of the current trends, factors, or perception of international student‟s population through the 

identification of the sample that can generalize the overall population (Creswell, 2009). The design of the 

questionnaires has included data from published and unpublished research papers, theses, magazines, 

journals, online resources and books. Specifically, two Australian scholars, Tim Mazzarol and Geoffrey N. 

Soutar have conducted similar research in 2002 by assessing the international student destination choice 

through the push-pull factors.  

 

The design of questionnaire consists of three parts. Part I has been designed to gather respondent‟s general 

information with demographic aspects such as nationality, gender, marital status and level of education. 

Part II is the most crucial part of this questionnaire. 5-point Likert scale was employed as the measurement 

to determine Malaysia‟s competitiveness advantages such as value, experience, interest and other factors 

that make the country as one of the highly competitive higher education service provider in terms of 

importance ranking. In order to determine the extension to which the respondents entailed certain 

perspective or attitude, the use of Likert scale has provided the balance measurement of agreement to 

disagreement. This allows the research to have more flexibility in data designs as well as creating a sense of 

attractiveness and less chaotic questionnaires to the respondent. The creation of Likert scale presented: 1- 

Strongly disagree; 2- Disagree; 3- Neither agree nor disagree; 4- Agree; 5- Strongly agree. 

 

Lastly, Part III focused on international student‟s feedback or improvement elements. Dichotomous 

questions and variety of aspects were also investigated on the improvements needed for the country to 

further develop in providing hospitality and tourism education in the international arena. In respond towards 

the question asked in the questionnaire, a variety of closed-ended questions were raised. Closed-ended 

questions have been proven to be more efficient than open-ended questions as close-ended questions 

contains clear, easier for data processing and offers greater uniformity questions.  
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4. RESULTS AND DISCUSSION 

A total of 331 questionnaires were distributed to international student who is currently studying in Penang. 

Out of 331 questionnaires distributed, 299 questionnaires were returned and labeled as usable data, which 

revealed 90.33% of response rate.  

 

4.1 Demographic Findings  

The findings of the table shown 45.48% of the respondents agreed that the transportation system in Malaysia 

was efficient, while as many as 50.84% of the respondent found that Malaysia health care could be easily 

accessible to them. As 10.03% of international students unable to find the information regarding their 

studies, approximately half of the respondents concurred that the information could be easily obtained 

(50.84%) and information centers were available to response toward their enquiries (50.17%). 

 

Majority of the respondents discovered that the visa application process was convenient (46.15%) and the 

facilities in institute were well maintained (56.86%). Meanwhile, 53.84% of the international students 

agreed and strongly agreed with the statement „Vast choice of food and beverage services and retail outlets‟. 

With low racial discrimination environment (58.19%), the respondents found comfort in psychic distance 

(50.50%), where the social cultural practice has similarity to their country. Simultaneously, most of the 

respondents were in pursue of enhancing their travel experience (61.54%), as well as gaining exposure from 

other nation‟s culture and values (63.21%). 

 

As English is widely spoken in the nation (53.84%), the respondents (56.52%) seek this opportunity to 

improve their English. Besides that, with all the exciting events and activities celebrated in Malaysia, 

54.85% of the respondents agreed, 35.79% neutral and the small share of respondents (9.36%) disagreed. 

While a great portion of respondents (54.18%) agreed Malaysia is closer to their home country, they also 

agreed (55.18%) the level of acceptability and hospitality by local community was warm.  

 

While a vast share of respondents (more than 50%) agreed the cost of living and the tuition fees were 

competitive compared to other countries, 53.85% of the respondents found financial support from student 

loan and scholarship, whereas 49.83% of the respondents agreed part-time job was available to assist them. 

Also, international students agreed there were wide variety of opportunities available in Malaysia, including 

51.84% of respondents admitted seeking for job placement and employment opportunity through current 

institution, 48.83% of respondents believed study in Malaysia could increase their chances in permanent 

residency application and 55.52% of respondents agreed study in Malaysia could expand their international 

network. 

 

Apart from that, with almost half of the respondents (49.50%) found Malaysia‟s foreign exchange rate 

favorable, majority of the respondents agreed there were vast choice of programs available (57.53%) in 

addition to other foreign institution collaboration (57.20%) with the local courses. While most of the 

respondents believed their institution had good reputation (56.19%) with standard medium of class 

conduction (61.54%) conducted by quality faculty members (58.86%), it is understandable the respondents 
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would trusted that their current qualification could be recognized in international arena (54.18%) and enable 

them to pursue higher in other foreign institutions (58.86%). 

 

In terms of accessibility, 46.15% of the respondents (as shown above) felt the visa application process allow 

easy entry to the country, at the same time, 45.48% of the respondents enjoyed the public transport system to 

be efficient. Most respondents (54.18%) would consider the aspect of geographical proximity where their 

home country is closer to the destination. Besides that, approximately half of the respondents could easily 

obtain the information regarding Malaysia education (50.84%) In addition, 50.84% of the respondents 

agreed the accessibility of health care service provider to be satisfactory.  

Factors 
Extent of Agreement / Disagreement with 

Statement 

Strongly 

Disagree / 

Disagree 

(%) 

Neither 

Agree / 

Disagree 

(%) 

Strongly 

Agree / 

Agree 

(%) 

C
o

st
 

Competitive tuition fees 14.05 33.44 52.51 

Cost of living lower 15.05 31.10 53.85 

Availability of financial support 15.05 31.10 53.85 

Foreign exchange rate 13.71 36.79 49.50 

A
cc

es
si

b
il

it
y

 a
n

d
 

E
m

p
lo

y
m

en
t 

P
ro

sp
ec

t 

Efficiency of local transport system  24.75 29.77 45.48 

Accessibility to health care 15.72 33.44 50.84 

Availability of information center  19.40 30.43 50.17 

Availability of Malaysia education 10.03 39.13 50.84 

Visa application process 20.74 33.11 46.15 

Proximity 12.71 33.11 54.18 

Availability of part-time position 19.73 30.43 49.83 

Job placement and employment opportunity 12.71 35.45 51.84 

Chances of PR application 15.38 35.79 48.83 

International network building 11.71 32.78 55.52 

In
te

re
st

 

Choice of F&B services and outlets 14.05 32.11 53.84 

Low discrimination environment 12.04 29.77 58.19 

Diversity in culture and heritage 11.71 31.10 57.19 

Psychic distance 14.05 35.45 50.50 

Level of hospitality 9.36 35.45 55.18 

Exposure to culture and values 7.36 29.43 63.21 

E
x

p
er

ie
n

ce
 

 

Facilities in institute 13.04 30.10 56.86 

Climate 11.37 33.78 54.85 

Security 13.38 31.44 55.18 

Event and activities 9.36 35.79 54.85 

Language of Malaysia 
 

13.38 32.78 53.84 

Improvement in English 11.04 32.44 56.52 

Enhance travel experience 9.37 29.10 61.54 

K
n

o
w

le
d

g
e 

an
d

 A
w

ar
en

es
s Recognition of undergraduate program 10.70 30.43 58.86 

Choices of courses and programs 10.70 31.77 57.53 

Foreign institution collaboration 8.70 34.11 57.20 

Reputation of the institute 9.70 34.11 56.19 

Quality of faculty members 10.70 30.43 58.86 

Recognition of qualification in international 

arena 
6.02 39.80 54.18 

Medium of class conduction 6.69 31.77 61.54 
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With vast variety of food and beverage services and retail outlets experienced by the respondents (53.84%), 

many respondents concurred they were enjoying the same level of local hospitality (55.18%) and exposure 

towards Malaysian culture and values (63.21%). On the contrary, 54.85% of the respondents identified 

Malaysia as an exciting place with social events and activities to fill. Furthermore, 56.86% of the 

respondents perceived their institution facilities were well maintained; hence, the foreign students could 

experience fully equipped facilities and technology advancement in the institution. 

 

With response as high as 56.19% and 58.86%, the respondents‟ agreed of selecting the destination if the 

institute is well known and comprised of quality faculty members. Also, a significant share of respondents 

(61.54%) correspond the importance of class conduction. The recognition of the qualification in 

international arena and the acceptance of undergraduates to pursue postgraduates program at overseas 

institution, the respondents rated both attributes as 54.18% and 58.86% individually. From vast choices of 

program offered throughout the country (57.53%) to foreign institution collaboration (57.20%), the 

respondents acknowledged the privilege of studying hospitality and tourism in Malaysia. 

 

4.2 Discussion 

Cost of 

Education 

Strongly Disagree 

/ Disagree 

Neither Agree / 

Disagree 

Strongly Agree / 

Agree 
Total 

Mean Value 14.47% 33.11% 52.43% 100.01% 

 

It can be seen from the table, majority of the respondents (52.43%) agreed that cost does played prominent 

part in the decision-making. This was particularly true when the cost of higher education has been rapidly 

increased over the years. While small share of the respondents (14.47%) marked disagree with that, 33.11% 

of the respondent stayed neutral. As most of the respondents from this study were young adults that age 20 

to 29, their expenditure of pursuing higher education abroad will include tuition fees, rental, groceries, 

entertainment, food and beverage. While many of the respondents‟ sources of income were mostly from 

family members, 53.85% of the respondents would still prefer host destination that could offered financial 

aid for the education (see Table 34 below). As such, based on previous literature support from Chapter 2, 

Table 16 compared the cost of living for a Bachelor‟s Degree‟s international student. It has showed that 

from compared with many host countries around the world, Malaysia remains as the best country that 

offered the lowest cost of living per year. Thus, both the cost of living and financial aid were the leading 

attributes that influence foreign student‟s decision to study in Malaysia.  

 

Subsequently, competitiveness of tuition fees and country exchange rate were ranked as 3
rd

 and 4
th

 

respectively in Table 34 below. It can be observed that when the host country economy is bad, foreign 

students from higher exchange rate may find the currency and tuition fees to be more favorable compared to 

when the economy is good. As it may be hard to predict the external force of the economy, majority of the 

respondents seen these attributes as less significant compared to the cost of living and financial support.  
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Accessibility and 

Employment Prospect 

Strongly Disagree 

/ Disagree 

Neither Agree 

/ Disagree 

Strongly Agree / 

Agree 
Total 

Mean Value 16.29% 33.34% 50.37% 100% 

 

Attributes of Accessibility and Employment 

Prospect 

Level of 

Agreement 
Rank Mode 

Efficiency of local transport system  45.48 10 

International 

network 

building 

Accessibility to health care 50.84 4.5 

Availability of information center  50.17 6 

Availability of Malaysia education 50.84 4.5 

Visa application process 46.15 9 

Proximity 54.18 2 

Availability of part-time position 49.83 7 

Job placement and employment opportunity 51.84 3 

Chances of PR application 48.83 8 

International network building 55.52 1 

 

According to the ranking of accessibility and employment prospect, the most important attributes the 

respondents seek in accessibility and employment prospect is the opportunity of expanding their network 

internationally through the experience of study aboard. This has been followed by the importance of 

proximity where international students could felt closer to home and enable to return home country 

whenever they want. From the previous review on the source of international students in Malaysia, it can be 

seen on Figure 8 and Figure 20 that majority of the international students were from neighbor countries of 

Singapore, Indonesia, Thailand and Korea.  

 

While Malaysia is on the verge of expending local tourism industry, international students would perceive as 

an opportunity to enforce as future skilled immigrants. While the accessibility of health care and availability 

of Malaysia education were both place as 4
th

 most important attributes, this has indicated that international 

students did not have much concern over both aspects as Malaysia is in good position of promoting 

education and health care industry to the world. The availability of agent and information center (ranked 6
th

) 

allowed respondents to have all the information they needed about the country and education. 

While many of international students have strong financial support from family, they do not have so much 

concern of working part-time while studying. Similarly, a share of 48.83% respondents would consider the 

prospect of obtaining the permanent residency status in Malaysia, the policy of application may varied from 

one country to another. Hence, apply for permanent residency would be ranked 8
th

 as less critical attributes. 

Lastly, visa application process and the efficiency of local transport system were the least favorable 

attributes by the respondents. Undeniably, both attributes were aspect that required further improvement to 
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attract more international students. All in all, the results of findings conveyed that accessibility and 

employment prospect in the host country have significant role as influencing factors that motivate 

international student to study hospitality and tourism education in Malaysia.  

 

Interest  
Strongly Disagree 

/ Disagree 

Neither Agree / 

Disagree 

Strongly Agree / 

Agree 
Total 

Mean Value 11.43% 32.22% 56.35% 100% 

 

Table 37 above showed the importance of interest in intercultural setting in influencing the decision of 

international student in selecting Malaysia for higher education. It can be seen that majority of the 

respondents (56.35%) shared the same level of agreement, 32.22% of the respondents would neither agree 

nor disagree, and the rest of the respondent (11.43%) showed disagreement towards foreign students‟ 

interest in intercultural settings.  

 

Attributes of Interest 
Level of 

Agreement 
Rank Mode 

Choice of F&B services and outlets 53.84 5 

Exposure to 

culture and 

values 

Low discrimination environment 58.19 2 

Diversity in culture and heritage 57.19 3 

Psychic distance 50.50 6 

Level of hospitality 55.18 4 

Exposure to culture and values 63.21 1 

 

According to the ranking of interest in Table 38 (see above), 50.50% of the respondent shared the 

significance of psychic distance to be lower than the food and beverage services and outlets choices in 

Malaysia (53.84%). This has indicated that international student would prefer destination that has different 

culture settings than their home country, at the same time, consist with the variety of diet and lifestyle that 

still suit their taste.  

 

On the other hand, diversity in culture and heritage (3
rd

 place) seem to rank higher than the level of 

hospitality by local community (4
th

 place). Based on previous chapter study, international students tends 

perceive a foreign country as more cultural tolerance when the nation diversified the culture (JW Education, 

2008). Hence, foreign students would identified the nation‟s cultural and heritage settings first, then only 

distinguish the level of hospitality by the locals. 

 

Likewise, racial discrimination is one of the most important attributes that factored in international student‟s 

decision-making, 58.19% of the respondents would prefer destination that has low racial discrimination. 

When there is rising political tension between countries, international students tends find other foreign 

countries that would not affect the well-being and safety of individual. Providing safe study environment for 
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foreign students is one of the reasons host nation had build strong relationship with other countries. 

Subsequently, a large share of respondents (63.21%) has implied that the exposure to other nation‟s culture 

and values were the primary attributes that sparked off international students‟ interest towards intercultural 

setting. According to past research, the purpose of travel is to experience new settings and embrace to 

constant change (Yeoman, 2010). 

 

Experience  
Strongly Disagree 

/ Disagree 

Neither Agree / 

Disagree 

Strongly Agree / 

Agree 
Total 

Mean Value 11.56% 32.20% 56.23% 99.99% 

 

Based on Table 39 mean values, the sums of 11.56% respondents disagree with the factor of experience as 

an influencing factor of decision-making, whereas a sizable share of respondents (56.23%) who agree that 

experience obtainment has a significant impact on the decision making process.  

  

Attributes of Experience 
Level of 

Agreement 
Rank Mode 

Facilities in institute 56.86 2 

Enhance travel 

experience 

Climate 54.85 5.5 

Security 55.18 4 

Event and activities 54.85 5.5 

Language of Malaysia 
 

53.84 7 

Improvement in English 56.52 3 

Enhance travel experience 61.54 1 

 

When the factor was collapsed into 7 attributes, language of Malaysia (ranked 7
th

) as the least importance 

among the attributes. Followed by the ranking of 5
th

 place were the climate, the social event and activities in 

the nation, which has 54.85% of the respondents, agreed upon. The improvement in English and security of 

the nation, which were ranked 3
rd

 and 4
th

 place, have moderate impact towards the decision of respondents. 

Also, majority of the respondent (56.86%) agreed that the facilities in institute were vital in the learning 

process. Finally, enhancing travel experience was the key attributes that ignite international students 

response towards the factor under experience obtainment. The expectation of young graduate in present 

world was not solely rely on the qualification, but the knowledge of international and global affair 

(Morshidi, Tan and Subramaniam, 2010). A greater number of respondents (57.55%) claimed that 

knowledge and awareness of Malaysia education have considerable account for their decision making in 

study destination. While 33.20% of the respondents acknowledge the factor to be neutral, 9.03% disagree 

knowledge and awareness to have significant involvement with their decision-making. 
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Knowledge and 

Awareness  

Strongly Disagree 

/ Disagree 

Neither Agree / 

Disagree 

Strongly Agree / 

Agree 
Total 

Mean Value 9.03% 33.20% 57.77% 100% 

 

Respondents‟ response towards the attributes under knowledge and awareness. Among the respondents‟ 

feedback, recognition of qualification in international arena (ranked 7
th

) provide minimum impact on their 

decision-making. The institution reputation was ranked as 6
th

 place where the respondents have less 

attentiveness towards the attribute compared with other attributes. Depending on the result and capability of 

each individual, 56.19% of the respondents assented the reputation of institution were vital.  

 

Foreign institution collaboration was ranked 5
th

 when 57.20% of the respondents take into account of 

twinning program and foreign accreditation. Lei and Chuang (2010) suggested more variety of programs and 

courses offered by host country could penetrate more skilled capital to the industry. Thus, 57.53% of the 

respondents was ranked 4
th

 place in the factor of knowledge and awareness. While the recognition of 

undergraduate program and quality delivered by faculty members were both ranked as 2
nd

, a great amount of 

respondents (61.54%) would still prioritize the medium of class conduction as the lead attributes of 

knowledge and awareness. 

 

From the analysis of both tables and data, it came to the conclusion that knowledge and awareness of 

Malaysia education had significant role as the influencing factors of motivating international student to 

study hospitality and tourism education in Malaysia. 

 

Attributes of Knowledge and Awareness 
Level of 

Agreement 
Rank Mode 

Recognition of undergraduate program 58.86 2.5 

Medium of 

class 

conduction 

Choices of courses and programs 57.53 4 

Foreign institution collaboration 57.20 5 

Reputation of the institute 56.19 6 

Quality of faculty members 58.86 2.5 

Recognition of qualification in international arena 54.18 7 

Medium of class conduction 61.54 1 

 

 

 

5. CONCLUSION AND RECOMMENDATION 

Based on the findings in ranking system, the conventional wisdom that created impact on accessibility and 

prospect, such as job placement and employment opportunity, accessibility to health care, availability of 

Malaysia education, information center, part-time position, chances of permanent residency, visa application 

process and local transport system were not ranked as the highest. Rather, it has shown that international 
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network building had drawn more of international students interested than the proximity of the nations. This 

also suggests that other than existing infrastructure and opportunities, international students were more 

sensible towards the future beyond education where establish connection with people in different foreign 

country were more important. 

 

In addition, the second objective of present study was to determine the extent of interest serving as an 

influential factor in influencing international student to seek hospitality and tourism tertiary education in 

Malaysia. The psychic distances as well as the choice of food and beverage with retail outlets have the less 

agreeable level than hospitality level and diversity in culture and heritage. Lower racial discrimination 

environment was ranked as secondary, while the exposure towards other culture and values were the primary 

attribute that contributes towards international students‟ decision-making. This can be observed that the 

trend of travel abroad could serve as foundation for gaining more exposure. 

The third objective of this research was to determine the extent of experience serving as an influential factor 

in influencing international student to seek hospitality and tourism tertiary education in Malaysia. The lead 

attribute that has the highest level of agreement in experience obtainment is travel experience enhancement. 

Facilities in institute, improvement in English, security, climate, event and activities, and language of 

Malaysia were the remaining attributes under experience, which was ranked from second to seventh in 

accordance. It may seem that international students acquired for education aboard mainly due to their strong 

desire to explore and adventure. 

 

Lastly, the final objective of the study is to determine the extent of knowledge and awareness serving as an 

influential factor in influencing international student to seek hospitality and tourism tertiary education in 

Malaysia. The respondents considered the medium of class conduction, recognition of undergraduate 

program, and quality of faculty members as the three of the top 7 attributes that influence their choice of 

country. The result revealed that international students were paying utmost attention towards members who 

deliver the knowledge of study and the qualification itself. 

 

5.1 Implications of Findings 

According to the findings of this research, majority of respondents were still hesitant towards pursuing the 

Malaysia education, while only approximately half the response rated the overall education experience as 

somewhat satisfied. This has shown that the satisfaction level was not fully promising, as there were few 

major areas that required stakeholders‟ attention and effort of improvement. Among few areas that 

respondent dissatisfied involve with the accessibility of transportation, quality of education, faculty member 

and Internet facility. 

 

In order to make Malaysia as a strong education destination of choice, Malaysia still required major 

improvement from the infrastructure side, where the public transportation was still not up international 

students‟ expectation and affect their daily life of traveling around the cities. Some of the comments were 

given are the punctuality of transportation and the lack of connectivity in transportation system. Without 
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proper accessibility of transport, international students may find it to a hassle when they wanted to explore 

the local events and activities.  

 

Apart from that, the quality of education can be further improved to ensure the quality of education could 

persistently articulate with global industrial requirement. Jayawardena (2001) addressed that many 

institutions were offering hospitality and tourism program without providing standard practice that is in-line 

with this ever-changing sector. Majority of the respondents appeared to be satisfied with the curriculum 

contents and would recommend Malaysia higher education to people around them.  

 

With the increasing level of undergraduate students around the globe, it is important for Malaysia‟s tertiary 

institution to advance the level of study and offer more postgraduates programs. In Penang as example, there 

was only USM serves as a sole university that provides doctoral degree program in hospitality and tourism 

program. The tertiary education in Malaysia required more skilled human capital from tourism industry to 

strengthen themselves as a study destination that offers extensive range of programs and experienced faculty 

members. This is a good opportunity for Malaysia to accelerate its position as education destination and 

achieves global competitiveness in tourism industry. 

 

While most of respondents expressed their interest to return with their family and friends, it is a clear 

indication that Malaysia‟s tourism industry provides a positive impression to international students and has 

the potential of expanding in future. 

 

5.2 Limitation of Research 

Since the size of population for international students in Malaysia‟s hospitality and tourism education was 

computed from the proportion of overall international students in Malaysia. The last updated national 

database was from the Ministry of Higher Education in 2010, which has been published to the public on 

2011. With the improvement of technology and research resources, perhaps an accurate rate of international 

students in variety of field in the studies of Malaysia could allow researchers to generate more accurate 

sample size that generalized the population. 

 

An additional limitation to this study was international students who traveled aboard to study hospitality and 

tourism in Malaysia. Since the higher education industry comprised of local and internationals students, 

perhaps the consideration of involving both parties would reveal better insights and produce in-depth 

analysis results. Another setback of this research was this research only obtained information from existing 

international students in Penang. Hence, to acquire more valuable findings, this research could include the 

participation from other graduates students or alumni members who studied in hospitality and tourism 

education in Malaysia.  

 

Besides that, the data collection respondents were confined to international students from hospitality and 

tourism institution in the state of Penang. Since there are other institutions in other states of Malaysia, which 

were offered the same field of education, the result could be derived and required further study by reaching 
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out more international students from other states of institution. As such, the finding of this research can only 

be generalized to the population described in previous chapter, assuming the opinion between international 

students from one states to another are homogeneous. 

 

Lastly, the final limitation of this research was the data collection time frame was confined to only 2 months, 

which is the month of September and October. If the survey was conducted during the month of new intake 

or earlier month of the higher institution year, the respondents may have had different opinion towards the 

factor, such as their perspective towards the institution or courses. Hence, there is a possibility that the result 

could be skewed as the result from the survey has also depending on the respondents‟ time spent in the 

country. 
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